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Sight Unseen is an online magasine that
takes readers inside the worlds of design,
art, fashion, and photography. With in-depth,
behind-the-scenes reportage, Sight Unseen
uncovers the stories, inspirations, and
obsessions of some of the most fascinating
designers and artists working today.

Since its founding in 2009, the site has
served as a destination for companies and
individuals interested in scouting new talent
as well as an inspiration_for those working
in creative pursuits.

Founded Howember ZO0S
Average Monthly Pagewviews loo,000
Average Monthly Vizits SZ,000

Average Monthly Unigue Usexrx 25,000

Average Sesszion Length 1.794 minutes
Facebook zeach 10,000 fans
Twitter reach 12,000 foll owmex =
Instagram reach 8,000 followers
Pinterest reach E.,000 followmers

Daily email subscribers E.700
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the Editors

SWALNTE AHL LY

Sight Unseen was founded by Monica
Khemsurov and Jill Singer, design experts
and former editors at the late American
design bible L.D. Magasine. The two are also
freelance writers and frequently cover design,
Sfashion, and travel for publications such

as Details, Surface, W, and T: The Nexw York
Times Style Magaszine. Together in 2010, they
Sfounded the Noho Design District, an off-site
event during the International Contemporary
Furniture Fair that has grown to become
New York Design Week's most talked-about
and exciting incubator for new ideas and
emerging talents.
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udience

Our readers are tastemakers and trendsetters
JSrom around the globe, with a personal or ’
professional interest in the arts, design, 'r
culture, and other creative pursuits. They i'
primarily work as product and interior |
designers, artists, creative directors,
architects, stylists, curators, photographers,
academics, and entreprencurs. The majority
of Sight Unseen’s readers fall into the 25-49
age bracket. |
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PARTICIPATION
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Chir readers are hecoily mwolved in che global are
and design scene. They exhibic ar shows, moune
thetr owen exhibitions, and acend dosens of induscry
events throughowr the year, includ ing: |

Design/Miami Basel
Art Eazxel Miawmi BEzach

London Desxign Festiwal

4

il an Furniture Faix
3X3W Interacktive
Dutch Dexign Week
Venice Biennale

The Armory Show

NOHLVIIIEL VT

International Contemporary Farniture Fair |
Dwell on Dexign |
The Architectural Digest Home Dexign Show

Design Parade l
TED H | B
Dexign Hotels Pature Forwum
dtockholm Furniture Faiz
Eread & Butter

Friese Art Fairc i

www. wight onsesn. com
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INFLUENCE

Creative practitioners are the_ foundation of Sight
I'nseen's devated readership, bur our cndience is
clso made up of design, fashion, and art influencers
whao hold top positions af ereatively minded
companics and institutions, including:

Anthropologis
Anya Hindmazrch
Artek

Eln Dat

Dawid ZEwicner Fallexzy

Dexign Hotels
Dexign Miami

Design Within Reach

Droog

Dwell
Fabrica
Forhes

Frog Desigm
Fenzler
Helwat Lang
IDED

J. Crew

FIAC Cosmetics
Martha Jtewart

www. wight onsesn. com

Mo PlA

Monocl =

Museum of Arts & Dexign
Hike

OMA

Phillips De Pury

Beal Simple

Eissoli

Fowman & Williams
daatchi & Jaatchi
dchool of Visual Arts
Smithsonian

The Cooper—Hewitt
The Future Laboratozry
The Future Perfect
The Rockwell Group
Trhan Outfitters
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PAST CLIENTS

Sight Unseen hos worked with brands both small
el large. Owr previous clients include:

Trhan Outfictters

CEZ

Fentax

Etienne Aignex
Jambox

The Standard, East Village
Sonos

Mvk ita

FEarlsxons Vadka

Mil agro Tegquila
Jociete Perrier
Eernhardt Design
Mohawk Fapec:

JEE Whisk ey

Fisgaol i

TIM Modul ar Parniture
Areawars

Visit Philly
Creatures of Comfork
Eaggu

Linceln

Woonwinke=1

Barioc M=al
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SPONSORED GIVEAWAY

Sponsored Gloeaways appear on the Sight Unseen
homepage, reach che site’s BSS and email subscribers,
and are extensively promoted to our necarly 30,000
combined Facebool:, Instagram end Twitter followers.

Prowides adwvertisers with the ospportunity to

promote key products

Includes one 520x200 promotional image in

the center column illustrat ing the prise ax
well ax a special 1685x 200 sky=scraper ad in the
xite’s right colwumn that will liwve on the zite

for the duration of the giveaway

Drivex xocial media mentions and cofferx the

ability to cellect email opt-ins

Daily presence on the zite

Uptional dedicated newsletter zend available

advertising fto Jight Unseen’s 5,000+ mail ing 1 ist

Bate: Giveaway campaigns start at $31 000
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Screen-printed ceramic tiles made in Madrid.

sl ner s

and Coming: SuTwrno, Graphic and Textile D

From Up




Mmspiracion in che_form of Sicilicen majolica Toasks.
From The Making OFf Mowlding Tradition by Formafaniasma




COhrigingd phomn compaositon, commissioned by Sight Unseen.




A row of hand-cur streamers on the workshop cable
From Studio Visie: Confetti System, Decoration Desisners
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A view inside the Swiss bagmalker Frefrag’s 30, 000-sqft. production facilio.
From Factory Towr: Freitags Zurich Headguarters
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A wall curared by Patternity for London retatler Supermarker Sarakh.
From Up and Coming: Paternity, Furnitwre and Textile Designers



